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PayPal and The Football Association team up 
to tackle the missing millions in grassroots football fees

1. Over one million grassroots players can now pay their match fees on their mobiles
1. Millions of pounds extra could be collected digitally by grassroots clubs every season
1. The FA Matchday App transforms the grassroots game for players and managers
1. PayPal’s four-year partnership with The Football Association is designed to help the sport thrive in the digital age

LONDON, 27 February 2019 – PayPal has joined forces with The Football Association (The FA) to enable over a million grassroots players to pay their match fees with their smartphones. 

Until now, the grassroots game has largely relied on money changing hands in person, with 80% of clubs taking cash and 38% using old fashioned cheques to collect payment (1). The sport’s reliance on cash and cheques means many clubs suffer from late or missing payments. 74% of club officials admit they waste time chasing late payments from players and parents, and a third of clubs report that up to 40% of their match fees are not collected. The FA estimates that grassroots clubs subsequently miss out on millions of pounds of uncollected fees every season.

From today, The FA Matchday App  will transform how grassroots managers, players, and parents pay their match fees, annual subs, and even fines incurred for receiving a red or yellow card (2).

By digitising payments through The FA Matchday App, The FA and PayPal will simplify the collection and tracking of money for people who manage grassroots football teams. In fact, 71% of club officials have said they would welcome a new online payment system that could help them to collect match fees in a quick, simple and more secure way (1). The app enables club officials to spend less time chasing and counting cash, and more time invested in running their teams.

Commenting on the news, England football legend Lee Dixon, said, “Paying with cash in grassroots football has been a problem for years. When I first started playing, my mum would give me a couple of pounds to pay my subs, which I’d tuck it into my sock. Come full time I’d have lost the coins and my manager would be out of pocket. Things haven’t really changed in decades. We shouldn’t underestimate what this app could do for the grassroots game. Providing teams with steady income is essential to the sport’s future success.”

Russell James, Director of Digital Engagement at The FA, said: “This signals our intent to further bring grassroots football into the digital age, making the game more accessible for all. Importantly this service will help save time and reduce administration for those people who dedicate their time to organising the football that so many people enjoy. Working with PayPal, the market leaders in their field, can only have a positive impact for everyone at grassroots football.”

Rob Harper, Director of Mobile Payments at PayPal UK, said, “Technology is enabling us to move away from cash in almost all aspects of life, and the beautiful game is next. Those forgotten fivers to pay for subs soon add up, and become a real headache for managers. Together with The FA, we’ve devised an easy way for players to leave their wallet or chequebook at home, and use their PayPal digital wallet to settle up instead. With over 24 million PayPal account holders in the UK, we are well placed to drive positive and lasting change for the sport.”

The FA Matchday App has also been developed to reduce the time and effort needed to run a grassroots football team. It allows club secretaries, managers and coaches to organise matches and training, select their line-up, and instantly give updates to their team. Players can share their availability, view all future fixtures and keep an eye on the tables and results. 

This announcement comes as The FA signs a new four-year partnership agreement with PayPal. Along with The FA Matchday App, the partnership will see the two organisations collaborate on further initiatives to support grassroots football. Later this year, teams will be able redeem free football training kit and equipment. The first pictures of the PayPal-branded football gear have been released today. 

ENDS

All statistics are sourced from The Football Association’s survey of 869 club officials conducted in May 2018.
* Payment for annual subs and disciplinary fines coming during 2019.
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About PayPal
[bookmark: _GoBack]Fuelled by a fundamental belief that having access to financial services creates opportunity, PayPal (NASDAQ: PYPL) is committed to democratising financial services and empowering people and businesses to join and thrive in the global economy. Our open digital payments platform gives PayPal’s 267 million active account holders the confidence to connect and transact in new and powerful ways, whether they are online, on a mobile device, in an app, or in person. Through a combination of technological innovation and strategic partnerships, PayPal creates better ways to manage and move money, and offers choice and flexibility when sending payments, paying or getting paid. Available in more than 200 markets around the world, the PayPal platform, including Braintree, Venmo and Xoom, enables consumers and merchants to receive money in more than 100 currencies, withdraw funds in 56 currencies and hold balances in their PayPal accounts in 25 currencies. For more information on PayPal, visit https://www.paypal.com/about. For PayPal financial information, visit https://investor.paypal-corp.com. 

About The FA
The Football Association [The FA] is the not-for-profit governing body of football in England. It is responsible for promoting and developing every level of the game, from grassroots through to the professional game, and successfully generates enough revenue to support the investment of more than £100m into English football each year. The FA oversees 28 England international teams, across men’s, women’s, youth and disability football, as well as running FA Competitions, including the Emirates FA Cup and SSE Women's FA Cup, and the world-class facilities of Wembley Stadium connected by EE and St. George’s Park, all with a purpose to Unite the Game and Inspire the Nation.

