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Job Description and Person Specification

	Job title
	Digital Marketing Officer

	Reports to
	Head of Marketing & Partnerships (HMP)



	Job purpose(s)

	· To support the delivery of The FA Grassroots Football Strategy and the Kent FA Business Strategy.
· To support the development, implementation and review of the Kent FA digital marketing and communications functions.
· To enhance the image, profile and reputation of the Kent FA across digital platforms. 
· To contribute to the effective implementation of The FA’s Safeguarding Operating Standard for County FAs.
· To support the adoption of FA technology systems across grassroots football.  
· To comply with FA rules, regulations, policies, procedures and guidance that are in place from time to time.

	Direct reports
	N/A



	Location
	Office-based (Kent FA HQ, ME20 6DQ). 
The Kent FA offers a hybrid working arrangement with currently two days per week being office-based, and three days per week being remote working (these are subject to change) 
The role requires occasional travel across the county.

	Working hours
	35 hours per week, Monday to Friday. Occasional evening and weekend work will be required as part of the role.

	Contract type 
	Permanent



	[bookmark: _Hlk20836786]Responsibilities

	
· Provide local digital marketing and communications support to dedicated FA and Kent FA campaigns.
· Update and maintain the Kent FA website and schedule social media across Kent FA accounts, ensuring they remain a central resource for the dissemination of information to all stakeholders.
· Proactively grow the Kent Football newsletter opt-in database and ensure successful promotion of the newsletter to stakeholders whilst maintaining GDPR. 
· Help the Football Development Team to gather/promote positive case studies and best practise from across the football community 
· Working with HPM to develop a digital marketing calendar for the season ahead, highlighting key dates
· Using analytical data, explore a way to improve and grow users and followers across Kent FA digital channels.  
· Accurately use Kent FA branding and visual imagery for consistency across all digital media.   
· Maintain the picture library and a record of all published articles.
· Support the Head of Marketing & Partnership with ongoing commercial partnerships to ensure mutual expectations are delivered and exceeded.
· Provide social media support at Kent FA-led events, particularly County Cup finals and Rep Team football. 
· Support the Kent FA Grassroots Awards programmes.
· Support messaging so that under-18s and adults at risk in youth and open-age adult grassroots football know how to report concerns about their well-being. 
· Ensure the Kent FA promotes safeguarding through its communication channels, signposting policy, procedures, advice, guidance, and information for youth and open-age adult grassroots football with 16/17-year-olds and disability football. 
· Contribute to ensuring that safeguarding and equality are embedded throughout the Kent FA and grassroots football.
· Execute tasks as required to meet the Kent FA changing priorities.



	Person specification

	Qualifications

	Essential 
· A qualification in digital marketing.
· Educated to A Level or equivalent.
	Desirable 
· A degree-level qualification in digital marketing or marketing or equivalent experience. 

	Skills

	Essential
· Ability to work strategically with Kent FA colleagues to plan and promote football programmes.
· Excellent IT skills including the use of Microsoft Office applications, Canva and Adobe.
· Ability to work independently and as part of a team.           
· Excellent time management and prioritisation skills. 
· A visionary to bring programmes and case studies to life. 
· Experience in video content creation and editing. 
· Excellent problem-solving and decision-making skills.
· Outstanding communication and presentation skills.
· Ability to use data to monitor and evaluate digital footprint to make data informed choices. 
· Experience updating and maintaining websites 
· Experience in social media scheduling using analytical tools.
· Experience using e-marketing platforms.
· Positive and pro-active attitude.
· Good written and oral communication skills. 
	Desirable
· Capability to create multiple reports, budgets and plans.
· Creative eye with some graphic design capability.
· Budget management skills. 
· Report-writing skills.
· Influencing skills to champion change.
· Capable of managing communications issues when they arise.
· Project management skills and experience – to plan, set and achieve objectives to deadlines.
· Exceptional customer service.






	Knowledge and experience

	Essential
· Practical experience in digital marketing.
· Demonstrate a working knowledge of inclusion, equality, anti-discrimination and safeguarding.
· Some knowledge of the structure and partner organisations within football both nationally and within the County FA locality-
	Desirable
· Knowledge and understanding of The FA’s Grassroots Football Strategy and how the County FA Business Plans support its delivery-
· Knowledge and understanding of working with volunteers.

	Enhanced DBS Check required?
	YES 

	Clean, full driving licence?
	YES




	[bookmark: _Hlk28854669]Job description reviewed and modified by:
	Darryl Haden, Chief Executive Officer

	Date job description reviewed and modified:
	16 June 2026

	Job description authorised by:
	Denise Richmond, Chair



	Signed by job holder (on appointment): 
	

	Date signed:
	



One copy is to be retained by the job holder, and one signed copy is to be stored confidentially by the employer.
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