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http://www.thefa.com/football-rules-governance/safeguarding

http://www.thefa.com/football-rules-governance/safeguarding
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Home: Home timeline for any specific account.
User: Tweets from a specific account.
Notifications: Notifications for a specific account, including when the account's Tweets. are 
Retweeted, liked, or mentioned, and when someone follows the account.
Search: A specific search term.
Lists: Create or connect a list you already follow.
Collection: A timeline of curated Tweets, hand-selected by you, to share with others.
Activity: What’s happening with the accounts you follow.
Likes: Tweets marked as likes from a specific account.
Messages (one account): Direct Messages for a specific account.
Mentions (one account): When someone mentions a specific account.
Followers: Follow activity for a specific account.
Scheduled: Your scheduled Tweets.
Messages (all accounts): Direct Messages from all your authorized accounts in aggregate.
Mentions (all accounts): Mentions from all accounts.
Trending: Specific worldwide trends.























#InThisTogether







A Case study of the Bolton, Bury and District Football League
by Warren Barlow (League Secretary)

How to use social media effectively?



1. Introduction

2. Overview of the league

3. Online presence

4. Strategy, content and tone

5. Pro`s and cons

6. Case study of Moss Bank JFC

www.bbdfl.org



www.bbdfl.org

• 30 years as a police officer with 18 years as a national and international 
trainer for the Counter Terrorism network (Received QPM in 2019 for my 
services to policing) 

• Grassroots Level 7 referee

• FA Level 1 Qualified Coach

• Club Secretary for CMB Sports Club in Bolton

• League Secretary for BBDFL



www.bbdfl.org

The North West Football Trust is a registered Charity No. 1165943
• 4 Trustees (Chairman and 3 Directors) sit within the charity and set the overarching 

strategy for the organisation

Management Team
• Chairman, 1 Director, League Secretary and Girls and Development Age Group Lead

The Bolton, Bury and District Football League (600 teams & 8200 players)
• League Secretary
• Welfare officer
• Development Age group Lead
• Competitive Age group lead
• Girls Lead
• 13 fixtures secretarial posts
• Referee team x5 (referee secretary, development officer & 3 Admin Support staff)
• Educational Lead (responsibility for coach and referee courses and CPD events)

(Note: Women and Girls leagues follow a similar structure to the BBDFL)



www.bbdfl.org

The North West Football Trust https://nwft.org.uk/

The Bolton, Bury and District Football League https://bbdfl.org/

The North West Girls Football League https://nwgfl.org.uk/

The North West Women's Football League https://nwwfl.org.uk/

Twitter accounts
• @officialbbdfl
• @officialnwft
• @officialnwgfl
• @officialnwwfl
• @bbdflofficials

Facebook https://www.facebook.com/TheBBDFL/

Instagram https://www.instagram.com/officialbbdfl/?hl=en

https://nwft.org.uk/
https://bbdfl.org/
https://nwgfl.org.uk/
https://nwwfl.org.uk/
https://www.facebook.com/TheBBDFL/
https://www.instagram.com/officialbbdfl/?hl=en
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Strategy
• The strategy is agreed by the trustees

Content and tone
• The Management Team agree the content and tone but the delivery is up to the 

individual leads as follows:

The Bolton, Bury and District Football League website and twitter account – Warren Barlow 
(League Secretary)

The Girls and Women's websites and twitter accounts – Kelly Boag (Women and Girls Lead)

Facebook Page – Mark Edgar (Development Age Group Lead)

Referee Twitter Account – Jack Nicklin (Referee Secretary) and Ashton Wroe (Referee 
Development Officer)



www.bbdfl.org

• You can set the tone of your organisation

• Linking accounts can generate a feeling of lots of activity and positivity

• Different People posting gives a mix of perspectives 

• You can generate lots of interest in your organisation

• You can attract individuals, Teams, Clubs and supporters

• Can attract dissenters 

• Can attract abusive 

• You may get your wording wrong!

• You may post something that you shouldn’t have

• Big Tip: mute on facebook and twitter!



www.bbdfl.org







Charlotte Richardson
charlottecrichardson@gmail.com

Twitter @Charlotte_R22  
https://twitter.com/CharlotteR_22

LinkedIn: 
https://www.linkedin.com/in/charlotte-
richardson-639a6659/

mailto:charlottecrichardson@gmail.com
https://twitter.com/CharlotteR_22
https://www.linkedin.com/in/charlotte-richardson-639a6659/
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