Role Profile 
	Job Title: 
	Marketing & Communications Officer


	Reports To: 
	Operations Manager                  
	Jobs Reporting into the Job Holder:
	Marketing Apprentice

	1. Job Purpose

	· To lead, manage and develop the marketing operation at the Surrey FA and to build and maintain appropriate partnerships

· To support the delivery of the Surrey FA Strategy. 




	2. Principal Accountabilities/Responsibilities

	· To increase awareness of the Surrey FA on a local, regional and national basis and to develop the positive brand perception

· To be responsible for all marketing communications and branded marketing collateral, including the publication of the e-news and County Cup Programmes  and develop, manage and maintain the Surrey FA website

· To manage the relationship between the Surrey FA and local media and to obtain positive media coverage through PR and promotional campaigns as necessary 

· Develop and manage Surrey FA’s digital presence through social media and direct email campaigns

· To use data and insight to “Know The Customer” you are targeting, ensuring appropriate communication channels are used

· Maximise partnership and sponsorship opportunities 

· Provide marketing support to dedicated county campaigns or those National campaigns initiated by The FA
· Work with other officers to implement the Surrey FA Strategy

· To provide marketing support & advice to our grassroots clubs and leagues

· To ensure internal communications across the CFA are maintained to a high standard at all times, providing all Surrey FA staff with regular information regarding all key projects and news

· Ensure compliance with CFA’s health and safety policies

· Ensure that Surrey FA effectively implement and maintain the FA’s Safeguarding Operating Standard within Football.
· An understanding and awareness of the Equality Act 2010
· Execute additional tasks as required in order to meet Surrey FA’s changing priorities


	Surrey FA Values

	· Excellence – Approachable, knowledgeable staff delivering a proactive and professional service.

· Inclusion – Ensuring equality is at the heart of everything we do.

· Innovation – Embracing new ways of working, new technologies and responding to customer feedback.


	3. Knowledge/Experience/Technical Skills/Behaviours

	a) Knowledge/Experience/Technical Skills

	Essential:-

· Evidence of successfully implementing media and marketing strategies
· Experience of managing and developing brands

· Experience with digital marketing: email, CMS websites and social media management

· Ability to establish and sustain effective working relationships with partners and external organisations in relation to marketing and commercial activity
· Strong project management skills and ability to manage a budget effectively

· Knowledge of new and emerging media opportunities 
· Excellent interpersonal, presentational  and negotiating skills
· Demonstrate a working understanding and application of inclusion, equality and anti-discrimination, safeguarding and best practice.
	Desirable:-


· Graduate / Graduate calibre

· A formal marketing qualification

· Knowledge of the FA National Game Strategy
· Experience of using Sitecore and Google Analytics 
· Experience of using Adobe Creative Cloud (InDesign, Photoshop)
· Understanding of grassroots football 

· Experience of working with Boards and Committees

· Knowledge of financial and business planning techniques

· Experience of managing events

· Driving licence.
· Experience in managing people



	b) Behaviours 

	· Problem Solving

· Teamwork

· Communicating

· Delivery

· Customer excellence
	· Developing Self and Others

· Leadership 


This job description is only a summary of the role as it currently exists and is not meant to be exhaustive.  The responsibilities/accountabilities and skills/knowledge/experience/behaviours might differ from those outlined and other duties, as assigned, might be part of the job.
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