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& SOCIAL MEDIA|

AS THE CLUB SUPPORT OFFICER | KNOW WE HAVE SO MANY
FANTASTIC FOOTBALL CLUBS ACROSS THE COUNTY OF ALL DIFFERENT
SHAPES, SIZES, PATHWAYS ETC. BUT....IT IS MY JOB TO KNOW THIS!
DOES EVERYBODY ELSE KNOW? THIS IS WHY MARKETING IS SO
IMPORTANT TO THE SUCCESS OF ANY ORGANISATION. MARKETING
GETS THE WORD OUT ABOUT YOUR CLUB, HIGHLIGHTS WHAT YOU
OFFER AND SHOWCASES WHAT MAKES YOU SO SPECIAL.

In this month’s issue we will be visible and finally, what Click the fo"owing
looking at marketing and social constitutes good marketing and links to visit SpOI‘t

media as a club development tool. social media. We'll first be visiting Engla nd CIUb
How your club is perceived from  Millmoor Junior Football club for our
the outside will affects it’s ability  first Club: In Focus section who will

Matters Page

to attract and engage new be sharing their approach to social .
Players/Volunteer/Sponsors/Supp media. We’'ll then have a social Marketlng
orters. Effective marketingalso ~ media guide by our very own Molly Stl‘dteg)'_
helps to give current club Johnson. Finally, we will look at

members a sense of club identity  building an effective website with Mq rketing
and pride which in turn can help Penistone Church FC and the do’s Resea I'Ch
you retain them for many yearsto and don’ts.

come.

Marketing Options

Throughout the issue we want you
In this issue we will aim to to consider your own club, what you
highlight the importance of social currently do to market the club
media as a tool to engage with a to a wider audience and think about
wider audience for your club, the how you may adapt your approach
importance of having an online moving forward in line with your
presence to make your club clubs’ ambition. ;



http://www.sportenglandclubmatters.com/home/club-promotion/marketing-strategy/
http://www.sportenglandclubmatters.com/home/club-promotion/marketing-strategy/
http://www.sportenglandclubmatters.com/home/club-promotion/market-research/
http://www.sportenglandclubmatters.com/home/club-promotion/market-research/
http://www.sportenglandclubmatters.com/home/club-promotion/your-options/

Millmoor Juniors are another one of our fantastic local
grassroots football clubs. Their social media presence is
fun, professional, consistent- It really showcases the
club in a positive light to followers and engagers. They
currently have over 2000 followers on their Twitter
handle @Official_MJFC. In this piece they are going to
discuss how and why they use social media for the
benefit of the club and benefits of having an online
presence.

What do you use your social media platform for?

We use both Twitter and Facebook to promote the Club
in a positive way and to engage supporters, parents,
sponsors and the local community. We use it to post
photographs of match action, fixture information,
recruitment and to promote upcoming events. Sharing
our clear pathway for all players (both boys and girls)
from nursery to senior on social media is extremely
important to us as we are passionate about what we do
and want to share it with others. We are proud to be an
FA Charter Standard Club. We also use our social media
to promote County FA and FA initiatives, such as
Respect campaigns, rainbow laces. More recently we
used our platforms to share videos and guidance around
our Covid procedures at the Grange.

g‘& Millmoor Juniors Football Club @Official MJFC - 19h

How much time on average per week goes into your
social media?

A minimum of 15 hours per week, however, we aim to
ensure that all teams receive coverage each week.
Midweek, we focus on showcasing our sponsors, who
have supported the Club, so they receive maximum
exposure. Saturday's focus on girls football and men's
County Senior whilst Sunday is a focus on our Junior

teams and Ladies Senior Team. We are currently using
social media as we want to create a positive atmosphere for
everyone to enjoy their football at Grange Park. Therefore,
we are supporting the 'Make Your Pledge' Respect
campaign, promoting this online on a regular basis.

Who are you trying to target with your social media posts?
The local community and anyone who has an interest in
grassroots football.

Millmoor Juniors Football Club @Official_MIJFC - Oct 27

@ Help us ensure that Grange Park is an environment where everyone can
enjoy their football
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@ Have you made your pledge?

@ rositivity Wins at Millmoor Juniors Football Club

@ Make your pledge today @SHCFA

#ONECLUB @ @

What benefits does your social media presence have for
the club?

It has raised the profile of the Club and promotes the Club
in a positive way. The posts are delivered in a professional
format, providing informative information and a show of
unity throughout the Club. Our hashtag/club moto
#oneclub is known throughout the local footballing
community and is something we are proud to promote.

>

TOP TIP!

SEARCH 'SOCIAL MEDIA
MANAGEMENT TOOLS' ON GOOGLE
FOR A VARIETY OF APPLICATIONS
THAT ALLOW YOU TO MANAGE ALL
YOUR SOCIAL MEDIA PROFILES
THROUGH ONE APPLICATION.




How do you engage with sponsors? What benefits
does this have for the club and the sponsors?

We share videos/photographs and links to their social
media. The sponsors receive maximum exposure and
the Club receives much needed financial support which
goes into running a grassroots club. Positive
relationships are built between the Club and sponsors,
with sponsors becoming part of the Millmoor family.

ﬁ@“‘” Millmoor Juniors Football Club @Official MJFC - 42m

- - @ BOTHAMS PRESTIGE proud sponsors of Millmoor Juniors Football Club
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.BDTHAMS PRESTIGE :

@ sports Turf and Amenity Contractors, a family run business specialising in
all types of pitch renovation and maintenance

.‘u’isit @BothamsPrestige

@cCall on 07711 090 400

#0NECLUB @@

How has the way you have communicated with
parents/players changed over recent years?

Following the appointment of a new Board and changes
within the Club, we aim to be as transparent as possible
with parents/players. Communication goes through
our social media platforms but also through
managers/coaches meetings. We have noted a number
of new players requesting to join our Club following
social media exposure.

Has your social media presence helped to increase the
number of players you are attracting to the club?
Definitely, especially the senior section. However,
when Junior teams want to add players, we advertise

TOP TIP!

IF YOU HAVE A CLUB FACEBOOK PAGE
YOU CAN LINK IT TO YOUR
INSTAGRAM PROFILE POST THINGS
SIMULTANEOUSLY

on social media. Who wouldn't want to join such an
amazing Club which is on the 'up', passionate about
developing their own players, with a clear Club philosophy
and be part of something special?

;““”"’ Millmoor Juniors Football Club @Official MJFC - Nov 17

.nozl‘; #ONECLUB @@
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Finally, do you have any top tips for clubs looking to
increase their social media presence?

Even though we are all volunteers, as with other roles
within the Club, this needs time and commitment and
needs to be carried out in a professional manner. Share
high quality, detailed information which is relevant to your
Club to keep visitors engaged. It is also important to
promote local grassroots football as well as your own Club.

N

ﬁ Millmoor Juniors Football Club @Official MJFC - 19h
-:b \.

(; @ \villmoor Juniors Football Club, a clear pathway for all of our players from
" nursery to seniors for both boys and girls

@ rootball.its what we do

#ONECLUB @@

Millmoor Juniors Football Club
a clear pathway for all of

our players
from nursery to seniors
#ONECLUB
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# KEEPGRASSROOTSFOOTBALLALIVE




Molly Johnson runs the
CFA's social media channels
as well as the Website.

Here are Molly's Top Tips
for running a social media
account.

Keep posts short and sweet!
Aim to keep your post short
and focused on one specific
message! Consider that most
users consume their social
media via their phones and
don't have the screen size to
absorb large posts.

Use visuals to make the
posts more attractive.

The use of emoji's, photos
and videos make posts more
visually appealing for users.
Try to include your club logo
on all pictures and videos.
Some people viewing the
post may not read it but may
take note of the visuall!

Consider When you post.
Try to post during peak
times, when people are
likely to be scrolling
through social media. Lunch
time and evenings are a
great time to get more
views.

Try to start conversations
and encourage replies.
This helps to grow the
number of people that see
your posts. Think about the
type of post that you put
out. Questions & Polls are a
great tool to engage with
your followers.

Engage with club partners
and other organisations.
Tagging your partners
within your tweets is great
way to encourage them to
engage with your posts.
Also try to engage with
everyone that tags the club
in their posts. People may
have questions that you can
answer easily over social
media. They may be sharing
pictures from match- its
great to engage and thank

people for attending. ))

s Worksop Town FC @ @workso ptownfc - 5 Dec
@ REPORT | Worksop Town 0-0 Parkgate

The Tigers played out an entertaining goalless draw against Parkgate FC at
Sandy Lane this afternoc

11 stocksbridge PSFC Retweeted

The Pitching In Northern Premier Lea
-3 As he gets his 100th (and 10

quick
away for c earlier in his career

#TheNPL @LCFC @vardy7

o TARAIE M A DWW
F W o NIV e W MWL O

jpey L OCKSBRIDGE PARK | chester - October 3rd : o
P 187K views 0147029 (x ",

’ﬁ‘ Frickley Athletic FC @frickleyafc - 371 Oct
&)  Whois your motm today? Reply to this if your choice isn't listed...

Jackson Smith
Kegan Everington
Charlie Barks
Nyle Blake

100 votes - Final results

z , Penistone Church 9 Nov ose
B Massive thanks to @ ] for sponsoring @Codurilordan this

season.
For more on this and the other player sponsors, click here.

Jpenistonechurchfc.com/players

Jordan
Coduri



https://business.twitter.com/en/basics/what-to-tweet.html#:~:text=Keep%20it%20short,or%20start%20a%20Tweet%20thread.
https://business.twitter.com/en/basics/what-to-tweet.html#:~:text=Keep%20it%20short,or%20start%20a%20Tweet%20thread.
https://business.twitter.com/en/basics/what-to-tweet.html#:~:text=Keep%20it%20short,or%20start%20a%20Tweet%20thread.

Keep Fans/Parents up to date.
Use your social media to
promote fixtures, results,
player signings etc as well as
keeping fans and spectators up
to date on the latest club news.

Shout about your good work!
Showcase the positive work
that your club does- this helps
people to get a feel for what
your club is all about!

Create a club Hashtag that
you use on all posts.

This helps to connect your
posts to each other and makes
it easier for consumers to find
similar posts from yourself.

Use diverse and inclusive
photos that represent your
club.

Ensure photos and visuals on
your social media align with
the message you are sending.
Your photos and visuals
should represent what your
club is all about.

Schedule posts.

To reduce the amount of time
you need to spend on social
media use scheduling tools-
they allow you to plan and
schedule posts in the future.
This allows you plan for the
month ahead. Scheduling can
ensure you keep your
timelines consistent, varied
and uncluttered.

Keep your

social media professional
Consider the language that
you use when posting. Avoid
posts with offensive language
etc.

When replying to or liking a
post check that they are
posted from appropriate
accounts and contain no
offensive material.
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ONE CLUB. ONE COMMUNITY.

WELCOME TO PENISTONE CHURCH FOOTBALL CLUB

1-Can people find it?

Your first step here should be to type in your club’s
name into a search engine and see if it returns as a
top result. Secondly try searching grassroots football
in your location e.g Rotherham and see if your
website appears on the first page of results. Finally,
for those clubs that don’t currently have a website
when making a website try to ensure that the domain
name you select is a close match for the club, try to
avoid slang words and avoid using punctuation as it
can make them difficult to remember for customers.

TOP TIP!

UPDATE YOUR WEBSITE WITH
REGULAR CONTENT AND
KEYWORDS LINKED TO YOUR CLUB
TO INCREASE ITS RANKING ON
SEARCH ENGINES

2- Is the website easy to navigate?
Organising your website so it is not cluttered is key

to ease of use. Try to keep the homepage clutter free.

Use tabs across the top to allow people to find easily
what they are looking for (1). Always have a clear
way back to the homepage!

TOP TIP!
MAKE THE HOMEPAGE IMPACTFUL
WITH THE MOST IMPORTANT INFO

Find Us. Call Us. Join Us.

Get in towch with us using the below information, Or wse

he map to find us at the DSM Memaoarial Ground,

:'.'I E . Il Ii :I.'I

SHOP

How To Contact Us

CALLUS

(2)

CMAIL US

CLUBHOUSLE & BAR

SOCIAL
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(4)
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3- Are your Contact Details up to date?
It is so important to ensure that the contact details on your website are up
to date, potential customers, new players, parents and sponsors will use the
info on your website to attempt to make contact with you, if the info is out

of date or the mailboxes are not monitored you could miss out!

TOP TIPS!

PUT YOUR CONTACT DETAILS ABOVE THE FOLD-
NOT HIDDEN AWAY AT THE BOTTOM OF A PAGE.

(2)

IS YOUR ADDRESS AND PLAYING LOCATION UP
TO DATE? (3) LOCATION IS KEY FOR PLAYERS
AND PARENTS, MANY PEOPLE WILL SEARCH FOR

CLUBS BY THEIR LOCATION. (4)

>
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4- Does it contain info about the club, its history,
philosophy and policies?

Your website maybe your first chance to make an
impression, does your website clearly state what your
clubis all about. Do you demonstrate that you are a well
ran and organised club by storing your clubs policies
within the website?

TOP TIP!

STORING POLICIES ON LINE IS A
GREAT WAY TO MAKE THEM EASILY
ACCESSIBLE FOR YOUR CURRENT
MEMBERS TOO!

HOME  FIRST TEAM -~ OTHERTEAMS -~ OURCIUE~ NEWS SHOP

5- Does it make it clear what you offer?

Are you a 1 team adult club or a 35 team junior club with
boys’ and girls’ teams? We should be able to tell from the Girls Teams
moment we arrive on your website what you offer.(5)

6- Are the visuals inclusive and representative of your
club?

If you are a 1 team adult club do the photos and visuals sit in
line with that, if you have ajunior offer and a boys and girls
pathway do the photos and visuals on the website align with
that. Your photos and visuals should represent what your
clubis all about. (6) e e e e

TOP TIP! T e O N S
HAVE ROBUST PHOTOGRAPH oot

CONSENT POLICY TO ALLOW YOU TO o

BUILD UP AN ARCHIVE OF CLUB ] (5)

PHOTOS

Latest News 7- How often do you update it?

Whilst we appreciate nearly all club websites
are ran by volunteers, keeping them up to
date is key to making them easy to find on
search engines and also for a positive first
impression.

TOP TIP!
INLCUDE BONUS CONTENT
E.G MATCH REPORTS,

Growing the girls’ game

1906 Club | | ClubNews @ Coronawvirus Guidance  FAMews | First Team Hackett Blog  History  Juniors — Transfers

* . i GOOD NEWS STORIES,
Richards warns season could be a sprint rather than marathon 2020/21 Fixtures Released F U N D RAI S I N G E T C
16th Sep 2020 10th Sep 2020

urch manager lan Richands belisves the new Toolstation MCEL Premier Devisior Here's the full fixture list for gur retwm to league football, with us kicking off the season away o

- - - (LTI - s - - e s L r I N - e 1 Melr ST T . r - - - - B~ — 1 "y I i
rathegr iF marathnon, With the prospect of Turther IoCk, ., Peed Mor AFC Mansfield. Other notable fixtures include cur Boxing Day cla 1., B

A huge thank you to Penistone Church for allowing us to showcase their fantastic website. Check out
the page on the following link https://www.penistonechurchfc.com/ Also check out their social media
platform too @pcfc1906



https://www.penistonechurchfc.com/
https://www.penistonechurchfc.com/

SHEFFIELD & HALLAMSHIRE COUNTY FA

MORE THAN A CLUB

- FOR ALL YOUR
s DEVELOPMENT
NEEDS PLEASE FEEL

V. FREE TO GET IN
'IGING LIVES TOUCH WlTH TOM

LI MEASHAM, CLUB

e SUPPORT OFFICER

TOM.MEASHAM@SHEFFIELDFA.COM

FROM EVERYONE AT
SHEFFIELD &
HALLAMSHIRE
COUNTY FA, A
MERRY CHRISTMAS
AND A HAPPY NEW
YEAR TO ALL YOU
GRASSROOTS
FOOTBALL HEROES.

KEEP AND EYE OUT FOR ISSUE 5 COMING
IN JANUARY 2021!

@SHCFA #MTAC




