Digital Marketing & Communications Officer – starting salary £18,000 per annum
Full time (35 hours per week)

This unique role is responsible for leading, managing and developing the Digital Marketing & Communications operation at Nottinghamshire FA

Main Responsibilities:
· To be responsible for the creation and delivery of an annual marketing and communications calendar to support the overall County FA business objectives.

· To increase awareness of the County FA on a local, regional and national basis and to develop the positive brand perception

· To be responsible for all marketing communications and branded marketing collateral

· To help support commercial and sponsorship partners – and partnerships with key agencies, stakeholders, partners and charitable organisations with the delivery of contractual sponsorship rights through social media, web-site & e-newsletters

· To manage the relationship between the County FA and local media and to obtain positive media coverage for the County FA through PR and promotional campaigns as necessary

· To develop, manage and maintain the County FA website (an appropriate KPI will be established for website ‘hits’)

· To develop and grow the existing email and contacts database

· To develop a Social Media strategy to help increase followers and engagement rates across all County FA social channels (including Face Book, Twitter, Instagram, You Tube etc. – likes and engagement rates will be measured and appropriate KPIs established)

· To ensure all marketing activities are coordinated and in line with The Football Association’s marketing activities at national level.

· To ensure internal communications across the County FA are maintained to a high standard at all times, providing all County FA staff with regular information regarding all key projects and news.

· To promote the work of the County FA in its delivery of the National Game Strategy and all its wider work.

· To undertake any other relevant duties as and when required by the Business Development Manager
· Ensure that the CFA effectively implement and maintain the FA’s Safeguarding Operating Standard within Football.
· To undertake Safeguarding training and CPD as considered appropriate by the CFA.

The post holder will have excellent administration skills and an eye for detail and be able to utilise IT.  You will also have excellent communication skills and be able to liaise directly with a range of stakeholders including The Football Association, clubs, leagues, players as well as The Nottinghamshire FA colleagues.
Having a good knowledge of grassroots football would be advantageous, as would the ability to prioritise and follow strict guidelines and timescales.  Candidates will be required to work unsociable hours and must have flexibility in their approach to support the requirements of the role.

How to apply
Candidates should submit a CV and covering letter detailing their suitability for the role no later than 5pm on Friday 30th November 2018. Candidates should mark applications ‘Digital Marketing & Communications Officer’ for the attention of Leanne Woodhead, Business Development Manager either by email (leanne.woodhead@nottinghamshirefa.com) or by post to Nottinghamshire FA, Unit 6b Chetwynd Business Park, Chilwell, Nottinghamshire, NG9 6RZ.  
Applications not received by the deadline date will not be considered.

Interviews are scheduled to take place on Thursday 6th December 2018.

If you have not heard back regards your application by Tuesday 4th December 2018 please consider your application to have been unsuccessful.

The Nottinghamshire FA is an equal opportunities employer and positively encourages applications from suitably qualified and eligible candidates regardless of sex, race, disability, age, sexual orientation, gender reassignment, religion or belief, marital status, or pregnancy and maternity.

